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Notice

This presentation may contain statementsthat are
forward looking These statements are based on
currentexpectationsand assumptionghat are subject
to risks and uncertainties which may cause actual
resultsto differ materially due to factors discussedn
this presentation,in our pressrelease,in the Risk
Factorssectionof ¢ dzNJ O\ &st récedtEorm 20-F or
In other reports and filings with the USSecuritiesand
ExchangeCommission We undertake no duty to
update or revise any forward looking statements,
whetheras a result of new information, future events
or otherwise

Please note that all financial data are
consolidated whereas non-financial data are
unconsolidatedunlessotherwisespecified



Turkcell GroupContinued to improve profitability in Q3

Turkcell Group

(TRY¥mn

) FYO08
Consolidated)
Revenue 8,844.6
EBITDA 3,255.1

EBITDA Margin  36.8%

Net Income 2,297.0

Avg. TRY / US$
rate

1.2768

YoY QoQ

FY09 Q309 Q210 Q310 o  Top

8,936.4 2368.0 2,241.2 2,327.4 (1.7%) 3.8%

29784 813.7 7244 863.6 6.1% 19.2%

33.3% 34.4% 32.3% 37.1% 2.7pp 4.8pp

1,701.6  496.8 422.3 556.3 12.0% 31.7%

15495 1.4910 1.5266 15109 1.3% (1.0%

1 TRY figures in this slide are based on IFRS TRY figures
3 2 EBITDAIs a neBAAP financial measure.
3 Includes outgoing and incoming call revenues and roaming revenues

A Revenuedeclined by 1.%
YoYdue to reduction in
MTRs and maximum price
cap

A Revenue grew by.8%

QoQ mainly due to

¢ 10%growth in mobile
Internet & services
revenue of Turkcell
Turkey

¢ 3%increase in voice
revenuesof Turkcell
Turkey

A EBITDA marginptake of
2.7pp YoY and 4.8pp QoQ
due to reduction in costs
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Turkcell TurkeyPositiveARPUand MoU trends continue

| Mobile Line Penetration

89% 87% 85% 85%  85%
‘ — ¢
7%
19% 140 14% g,

Q309 Q409 Q110 Q210 Q310

—&—Penetration (%) Multiple simcard usage (%

Subscribers (mn)

36.0 33.9 33.9
9.1 0.8 9.9
26.9 24.2 24.0

Q309 Q210 Q310

= Prepaid - Postpaid

MoU (min)

A32.6% YoYigher

MoU owing to positive
! 197.1 ffects of retenti
148.6 171.0 eriec S‘O retention
campaigns
. l AQoQ increase mainly
due to seasonality
Q309 Q210 Q310
ARPU (TRY)
41.8 405 410 A Blended ARPU improve

204 3.6%YoYdespite MTR
decrease:
2.0 @ Increased postpaid
base
¢ Increase irMoU

Q210 Q310 ¢ Highermobile
Prepaid—e— Blended internet & service

Q309

=== Postpaid

revenues y
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Turkcell TurkeyStrong uptake in mobile internet and services revent

~ Mobile internet and services revenues* (TRYm)" Mobile internet revenues (TRYm)
FY09: 1,281 9M10:1.197 YoY % Chg.

Q309 Q210 Q310
FY09 9M10

Mobile internet and services revenues % of A Turkcell branded smartphone: T1(
@ ¢ Aiming to increase smartphone
penetration through affordable

prices together with best
internet and Turkcell experience

—r

D

15.6%5.1%
A Monthly average mobile internet users increased
to 8.1mn

j Ahy ¢dNJ OSttQa ySieg2Ny

Q309 Q210 Q310 ¢ 5.8 mn3G devices
¢ 1.6mnsmartphones

B Turkcell Turkey Consolidated

5 * Includes revenues from SMS/MMS, mobile internet and other services TURKCELL




Superonline:Fiber optic expansion on track SUPERQNLINE

YoY QoQ
TRYmn  FY0s8 FYo9 Q309 Q210 Q310 ., o

Revenue 1602 2524 68.8 80.9 91.0 323% 125% A Strong revenue growth at 323
YoYwith share of norGroup
EBITDA (41.7) 36 45 105 11.2 148.9% 6.7% revenuesh9%,in Q310

EBITDA Alncreased Group synergies:

Margin % (26.0%) 1.4% 6.6% 13.0% 12.3% 5.7pp (0.7pp)

¢@ Superonlindurther increased its
Capex 164.1 2595 62.3 658 112.3 80.3% 70.7% share in¢ dzNJ a8 IMmis<iba
/y \\ costs to more than 406
KIFNE Ay ¢dzN) Ofobts Qa 0 N}y a %Alﬁat&r{\szoffcapacity Superonline
OF NNA Sa I LILINRE® c

transmission
330 /% e . .
o 24% 30% AFiber optic network reached 18.4

13% 0 thousand km

Q109 Q209 Q309 Q409 Q110 Q210 Q310

Consolidated Transmission costs trel
—e—Superonline's share in Turkcell's transmission cc

6 TURKCELL



Ukraine:Further improvement in EBITDA margin

YoY QoQ

Revenue 438.7 351.1 93.2 895 849 (8.9% (5.1%

EBITDA 323 202 74 203 215 190.5% 5.9%

EBITDA 0 0 0 0 0
Margin % 74% 5.7% 7.9% 22.7% 25.3% 17.4pp 2.6pp
Capex 155.8 216.0 31.9 12.9 50 (84.3%)(61.2%)

Continued improvement in EBITDA margin

99 704 25.3%
1%

- 71.9%  7.4% 7.0%
4‘2.7%/~¥ ' o

Q109 Q209 Q309 Q409 Q110 Q210 Q310

life:

Strive for better!

A Continuedfocus onprofitability

A Qose down of non-profitable carrier

business line

AResulted in agvenuedecline of
8.9%in USDterms YoY

AEBITDA margin improvement
maintainedowing to:

¢ Decline in interconnect costs mainly

due to tarrif redesigns and lower
interconnect rates
¢ Effectivecost controlmeasures

resulting in declining selling expense:

TURKCELL



Turkcell Groupinvesting for future growth

Building on Value & Profitability _____Changing World & Needs
CustomerCare
Smartphones
Training & Support ¢ { G NRy3 . w! bs¢ 9ah- LILL
Sales & Marketing \A\ :
New emerging
ProjectManagement o business lines
a. Sad /v { a9 ;
Applications & USER GLb¢9Owbac:s
DeviceHandset 9-t9wlLob/ m Higher speed access
3G Network
2G Network a { dzLJS N& 2 !J 4/ hb+9wD  Total telecom
LbCw! {¢w; / €] wg solutions
FiberBackbone '

14

WellLJ22 aA0A2Yy SR FT2NJ 0KS al
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AFINANCIAL OVERVIEW

cashfrom operatingactivities.
All non-financialdata are unconsolidated preparedin accordancewith IFRSand expressedn USh and/ or TRY
Thefiguresusedin this presentationare rounded while percentagechangesare calculatedbasedon the figures

disclosedin the Q3 2010resultannouncementpressrelease



Turkcell GroupRevenue

oo YoY: (1.7%)------------mm-mmoos >
2 368 n Ay ¢dzNJ OSt66.7mm)dzNJ S&Y H oO0¢ w,
2,327
YoY (1587) 26.1
Q310vs Q309 920
Revenue Q30¢ n Ay =2 n Ay a:ip AY { dzt Revenue Q31C
others internet&services
DI Q0Q: 3.8% -l >
n Ay ¢dzNJ GBWSI2nrt dzNJ S&Y H 2 307
QoQ 37.2 30)
Q310 vs Q210 2,241 520
Revenue Q21C n Ay =2 n Ay a:n Ay {dz Revenue Q31C
others internet&services

10 TURKCELL



Turkcell Group: EBITDA margin

Sl YOY: 2.7pp------====mmmmmmmmm el >
1.7pp (0.9pp) 1.9pp
YoY
Q310VS Q309 YoY net EBITDA impact of interconnect:
TRY-65 million (Turkcell Turkey)
EBITDA Q30¢ ninDirectcost pinGeneral& pinSelling & EBITDA Q31(
of revenues Admin. Exp. Marketing exp.
DI Q0Q: 4.8pp--------mmmmmme s >
3.2pp
QoQ 0.7pp 1.0pp
Q310 vs Q210
EBITDA Q210 ninDirectcost pninGeneral & ninSelling & EBITDA Q310
of revenues Admin. Exp. Marketing exp.

*Depreciatiorandamortization expenseare notincluded

1 TURKCELL



Turkcell GroupNetIncome

12

YoY
Q310vs Q309

QoQ
Q310 vs Q210

PXel¥:] 1 in EBITDA 49.9

Netincome n AY n Ayn Ay 94 Ay n AYy I n A yWetincome
Q309 Interest in Net  Gain/Loss Inc./Exp. Taxation Q310

---------------------- YOY: 12.00%-------------=---=--==->

67 13
(845 (33 121 (12

nin Depreciation (84.4)

Inc./Exp. Inc./Loss

---------------------- QOQ: 31.7% -----==---=smmmenmoeee>

Netincome n AY n Ayn Ay 94 Ay n AYy I n A yWetincome
Q210 Interest in Net Gain/Loss Inc./Exp. Taxation Q310

1083 @70y 75 50.9 9.3 (250)

nin EBITDA 139.2
nin Depreciation (30.9)

Inc./Exp. Inc./Loss

TURKCELL



Turkcell Group: Balance Sheet Higlights

TRYmnN FYO8 FY09 Q309 Q210 Q310 A Strong balance sheet is
maintained
Cash & Cash Equivalent 4,930 4,661 3,916 4,193 4,623
Total Assets 12,201 14,034 13,153 14,071 14,496 ¢ Equity ratio is around
64.3%
Total Debt 1,189 2,277 (1,722) (2,664) (2,609)
Net Cash 3741 2384 2194 1,529 2,014 A Consolidated debt of
_ TRY2.6bn
Total Equity 8232 8,878 8547 8,740 9,322 ¢ TurkcelTurkey :TRY0.6bn
¢ AstelitUkraine: TRY0.9bn
Net Cash Flow (TRY mn)
D QoQ: 10.2%---------------- > A 2009capex TRY2.7 billion
e (310) 64 156 @aay 4623 ¢ Capersales ratio: 29.8%

due to 3G and fiber
backbone investments

A 2010Ecapex TRY2.0 billion

¢ Expected to have lower
capexsales ratio

Cash at EBITDA Capex Netinterest Netchange  Other Cash at \
30-Jun10 income/ in debt 30-Sepl10 \ ~
expense

13 TURKCELL



Dividend Distribution

Cash Dividends Cash dividend per share (TRY)

1098

0.4992

0.3906%
0.2949
0.2745
0.2363 0.2578
J 1 I I

2003 2004 2005 2006 2007 2008 2009

2003 2004 2005 2006 2007 2008 2009

E TRY (millions) m USD (millions)
* Approximately $0.651649 as of April 29, 2010

4.62% 20% - 65%

60% -
50% 50%  50% 50% 50%  50%
50% -
40% -
30% -
20% -
10% -
O% T T T T T T T

2003 2004 2005 2006 2007 2008 2009

2003 2004 2005 2006 2007 2008 2009

*As of Novemberl0, 2010 with a share price of TR0

14 TURKCELL



¢ dzNJ @veragecBpeX salesratio vs EmergingeuropeaverageX

CapexSalesRatio

TcellAverage:11.4%
50.0% Emerging Europe average: 19.0%
. 0

45.0% -

30.0% -

15.0% +

O -0% T T T T T T T T T T T 1
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010E

=t=Tcell == Emerging Europe

*Turkcellaverage excluding the outlier years with heavy investment

15 TURKCELL



AMARKET OVERVIEW
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Increasing mobile trend compared to fixed line

92% 92% - 95%
90% 90% 89% 89%  87%

88% 0 85% 9
60 - 0 85% 0 85% | 90%
50 - - 85%
40 + - 80%
30 - - 75%

2006 2007 Q108 Q208 Q308 Q408 Q109 Q209 Q309 Q409 Q110 Q210 Q310

= 2G Subscriber (mn 3G Subscriber (Mn =====Penetration (%)
ePSTN sector trend

20 ~ 18.8 - 27%
- - 0,
19 4 18-2 ~18 128 1727 260A)
18 - 17.5 ) - 25%
- 24%
17 - 16.3 16.4 | 23%
15 - . . - 21%

2006 2007 Q108 Q208 Q308 Q408 Q109 Q209 Q309 Q110 Q210 Q310

Em Subscriber (mn)=—===Penetration (%)
eBroadband sector trend

15 7% 7% 8% 8% 8% 8% 9% T | O

9% 9% 9% 7.0

6.1 6.2 6.2 6.4 6.8 _6? 56

10 4%
-ﬂ; 51 54 57 60
5 .

2006 2007 Q108 Q208 Q308 Q408 Q109 Q209 Q309 Q409 Q110 Q210 Q310

mmmm ADSL & Other Subscribers (m Mobile Subscribers mr === Penetration (%)

Market shares

27% 55%

m Turkcell m VVodafone

Market shares
04

H Turk Telekom m Others

Market shares
6%

m TTNet m Mobile mOthers

Source: ICTA announcements and analyst estimates
17 Pleasenotethat abovemarketshareselateto subscribemarketshares

TURKCELL



0 Maintained leadership position ir8Q 2010

20% Reduction 38% Reduction

in price cap in price cap
3% MTR 33% MTR MNP , . 3¢ L 52% MTR
Decline Decline (NovQ ny 0 de/oc:\i/lnTeR 0 Wdzt Qn dihegjine

60% - 57/% 56% 55% 56% 56% 56% 57/% 56% 56% 55% 55% 55%

40% -
26% 27% 27% 27% 250 249 o305 25% 25% 26% 26% 27%

Subscriber |-

O% T T T T T T T T T T T 1
2007 Q108 Q208 Q308 Q408 Q109 Q209 Q309 Q409 Q110 Q210 Q310

70% - 62% 599, 61% 63% 64% 63% 61% 60% 60% 60% 580 ceu

50% -
Revenue 309 | 23% 24% 23% 21% 199 19% 19% 21% 21% 22% 23% 25%
10% T T T T T T Bel T B® T B® T 1) T U/ T 1TQOU0/ ~ 1T 1 Q0/A |

2007 Q108 Q208 Q308 Q408 Q109 Q209 Q309 Q409 Q110 Q210 Q310

mm Tyrkcell === Operator 1 Operator 2

SourcelCTA announcements

18 *¢ dzNJ Gehubsteiess.5%VodafoneWd  Hapdd IS 18@% as of 3Q 2010. TU RKCELL



@ EBITDA Trend (Standalone)

20% reduction 38% reduction
in price cap in price cap
33% MTR ! MNP ;
: 1 : 5 28% MTR '\ . . %052
50% - Decline : 0b20Q nydo Decline 0 Wdzt'Qn v MTR Decline
I
4:1'% ===Turkcell = \/0dafone Avea
40% - SBV ; 38% : 38%
—_— ' N5% 3(.3 & '
! 3% — 33% 33%
37% ! : 31% o
I .
30% - 1
1
i
)
20% 20%
20% - !
20% )
1
I
|
10% - . 2%
I
! AT~ 4% 3% 9%
: 4% —\
0% T T | T I T T T T T T T T \ T T T T T T T 1
| S% 4
I
I
-10% - :

Q108 Q208 Q3b8 Q408 Q109 Q209 Q309 Q409 Q110 Q210 Q310

A P i A z A z z A 4 A :
*Source EBITDA figures fédivear N5 o0F aSR 2y 2dzNJ fFdSad SauAYroA2yax YIFENJSO SAUAYlFUSa®to2 LISNIF 02NRQ | yR L/

19VHJ'ICb FNE o6l aSR 2y 2dzNJ £ GdS&ad SadAayYlrdazyasr YIFN] SO SadiA 9dtoiQ80are baskdddedert NA = gy K 2 dz
announcement of Vodafone and latest estimates of an independent resaaabfst, and Q110 to Q310 are based on ICTA announcements L



GARPU&RPl\are currently among the lowest in the region

ARPU (US$)
' EEEE
19.4 19.1 18.9 18.5 ﬁ

Norway  France Israel Spain Finland Germany Portugal Greece Hungary PolandTurkey (TurkcellRussia
RPM (US$)
: 0.11 0.11 _
0.07
Spain Italy Portugal Germany  Finland Greece Hungary Israel Poland Turkey Egypt
(Turkcell)

A International benchmarking highlights the potential upsfdeARPU & RPIh Turkey

Source: Merrill Lynch (Global Wireless Ma&2@0

20 TURKCELL



0 International benchmarking shows upside potential for Turkcell

GDP per capita vs. ARPU (US$) Mobile penetration levels across countrie®310
Turkey EE——
80 - Hungary_
Spain |
70 - Germany |
Israel |
60 - Italy |
Russia |
50 - Finland |
5 Portugal |
& 40 - Cellcom(Isreel) Greece : : : : : : .
< ¢ St SHSpsih OF Sonera 30% 50% 70% 90% 110% 130% 150% 170%
30 - (Finland)
TIM (Italy) 5B
20 TtMobile (Hungary ~ TMN (Portiga) T-Mobile Germany o7 Mobile spent % of GDP
"JI"L'J.F.I;CG||(TIJ.Y.|.<ES/)':; VodafonePanaforn(Greece
10 | A 2.4% -
0 MobiNiI(Eg)%l);—S Rusia
0 10,000 20,000 30,000 40,000 1.9% -
GDP per capita
1.5% - =
\_/\/

A With increase in income, ARPUs and mobile | 1%
line penetration levels caimprove _

AcdzN] SeQa az2o0Af S { LISy i T Emeroing Europe ) f
Emerging Europe

1Q07 3Q07 1Q08 3Q08 1Q09 3Q09 1Q10

Source: Merrill Lynch (Global Wireless Ma3@4.0

21 TURKCELL



e Traffic migrates fixed to mobile whiléixed revenue share still
remainsK' A 3 K X

22

Revenue Shareg)3 2010

38%

Traffic ShareQ3 2010

W Turkeell 1 Vodafone

SourcelCTANovember2010Report

B Turk Telekom

Traffic Composition (%)

Q310
Q210
Q110
Q409
Q309
Q209
Q109
Q408
Q308
Q208

Q108

80%

78%

78%

79%

79%

7%

75%

75%

2%

67%

64%

3

2

2%

3%

2%

5% 13%39

5% 14% 3

5% 15% 29
5% 14% 29
5% 14%29

4% 16% 39

% 19% 39
% 20% 39

22% 4%
27% 49

30% 49

0%

20%

40%

60%

80% 100%

H Mobile-Mobile ™ Mobile-Other ® FixedFixed ® FixedOther

TURKCELL



e Broadbandpenetration
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9 Incumbent market share is by far exceeding EU average

Broadband Market Shares (%)t Q32010

100% - - :_":
| 1 33 1
™% ., 69 66 61 60 59 1 85, 54 5l 45 43 | K
223;0 L. s 57 67 I :
0 - N 450 46 49 ! I
T B B | |
O%_Jf T !I %I C T -O T E\ I: ;:I a) T E T E T > T U I:>:
D I 04 S = S 1 © < =) S < S '%JI
2 < 8 ° c 1 D © 2 ) = c [
@ § = o £ v, B R T LE_,

@)

B Incumbent Alternative operators

Market shares in Broadband: Mobile broadband market share reacidd®%in Q3 2010

%
88.2 85.3 81.2 78.6 80.0

8.8 10.9

Q309 Q409 Q110 Q210 Q310
B ADSL incumben Mobile broadband

3.4 5.8

(*): excluding mobile broadband.

24 Source: ICTANovember2010Report TU RKCELL



| A3K Gl ESax
TAX

SpecialCommunication

25% 15%
Tax
VAT 18% 18%
TreasuryShare 15% 1%
Contribution Share to 0 0
Telecom Authority 0.35% | 0.35%
Communicationrax - 1%
New subscription Specia
Communication Tax TRY 31.7 -
(at first enroliment)
Wireless I_|c.e_nse fees TRY 12.2 ]
(per acquisition)
Wirelessusagefees TRY 12.2 ]

(per acquisition

Source: GSM Association, Data as of August 2005

o Po o I

Reducing tax will increase usage and the number of
subscribers
Special Communication Tax on intermsteduced
down to 5% both mobile and fixed

Special Communication Tax must be reduced
ICTA recently announced its intention to equalize
the tax rates imposed on telecom services which
implies a reduction on mobile services

¢ dzNJ S @

60% -
50% ~
40% ~
30% ~
20% +
10% -
0% -

Kl

a

G§KS

g2NI RQa&

Turkey |
Uganda |

Brazil |
Ukraine |

Kenya |
Argentina |

Pakistan |

Poland |

Chile |
Romania |

Russia |
Azerbaijan |

Algeria |

Egypt |

Kazakhstan |

T T T T T
O@CECSCT © @
O O35 © c T C
sSEE-Z2§E
L <L T =0
= C c Z

= [

>

o

0
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A3G and DATA REVENUES
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Comparative prices VINN 3G Modem vs ADSL

Price 2-yearprice Price  2-yearprice
3G VINM GB- 4 GBADSL
(per month) TRY44 TRY906 (per month) IRz et
(First6 month- 19 TRY pemonth) Wirelessmodem
o ermonth) TRY2 TRY48
Activation tax TRY31.78 TRY31.78 Landline fixedfee incl.
— VAT TRY14.49 TRY347.7€
(Tofe'\gggtho”za“on TRY36.74 TRY36.74 -
----___---___---___---___---___---;;:':J-“_-:'::-- In|t|a|f|X|ngfee TRY24 TRY24
2-yeartotal price ( TRY974.52 IO S =

______

AVINN 3G modems withyear contracts seem to be more attractive for subscribers in
terms of speed and cost

Avea Vodafone Turkcell

1GB package TRY29 TRY30 TRY29 AoD a2RSY LINAOS

4GBpackage TRY39 TRY45  TRY44

27 TURKCELL



Comparative price- VINN vs Superonline and TTNet

VINN 3G Modentariffs

Packageaype Packagecontent Total cost including taxes

3 month x 4GB TRY 39
TRY 29

24month x 1GB (TRY 18irst 3 months)
TRY 44

VINN E176 24month x 4GB (TRY 18irst 6 months)
24 month x 8GB TRY 69
TRY 49

12 month x 4 GB (TRY 1dirst 3 months)
12 month x 8 GB TRY 79
P 24 month x 1GB TRY 29
2GB SD card free 24month x 4GB .
24 month x 8GB TRY 69

SuperonlineTTNet Speedvs. Price

Package Company Price* Speed
4GB Superonline TRY?29 10Mbps
IR LI |- S TRY29 ______________8Mbps________
Unlimited Superonline TRY49 10 Mbps
I LI |- S TRY4S __________IMbps________
Unlimited Superonline TRY69 20 Mbps
IR L) (= S TRY64 ______________2Mbps________
Unlimited Superonline TRY99 50 Mbps

TTNet TRY99 8 Mbps

28 * Allincluded price. Activation tax is paid by the subscriber igoguntedrom the data price.

TURKCELL



Internet Data Download Speed

- Turkcell | Operator A | OperatorB
communications

Internet Data Download Speed
City Centerg Aprx. 2000 km / city

Istanbul 51 Mbit/s 3,8 Mbit/s  2,5Mbit/s

CERTIFICATE

" 27, D-52068 Aachen, Germany

(&) TURKCELL Ankara 4,6 Mbit/'s 4,5 Mbit/s 2,5 Mbit/s

lzmir 4,0 Mbit/s 3,8 Mbit/s 2,1 Mbit/s

Internet Data Download Speed
Shopping Malls and Public Areas

Istanbul 6.7 Mbit/s 3,4 Mbit/s  3,3Mbit/s
T e et e 4 e i i Ankara 66 Mbit/s 4,2 Mbit/'s 3,5 Mbit/s
Izmir 6,2 Mbit/s 4,3 Mbit/s 3,1 Mbit/s

ATurkcell is among the first operators in the world to reach a speed of 42.2 Mbps with its 3G
technology

AAdditionally, certified by independent ranking and audit compB8ySolutions to hav8G
network as good as other 3G networks operating in Europe for years

29 TURKCELL



hdzZNJ Of F AYa | NB 3Jf201l f

FYR 68 |

hereby certifies that the mobile radio network of

(&) TURKCELL

Turkcell

Turkcell Plaza Mesrutiyet Cad. No. 71
34430 Tepebas: 7 ISTANBUL

provides fastest file download transfer performance
among all 3G Mobile Operators in Istanbul.

This conclusion is based on an independent performance benchmark measurement campaign
performed by P3 communications between 2010-01-23 and 2010-01-29 on a 1905 Km drive route in

L e TR Dt P
S —

e~ avmariancad Aatas francfer tima o oodo o S o oo 1 — i~ £31

According to the benchmarking campaigns carried out by

IRIS Telecommunications and Engineering Services Inc. §

it is certified that

() TURKCELL

has the fastest Average Mobile Internet Speed* among all mobile operators in
Diyarbakir, Paris, London and Berlin.

This result is based on the measurements carried out in Diyarbakir, Paris, London and

THENUMBER
COUNTRY  OFRNCS

CJowT 9 37 hC ¢1 9 2hw
\fsieaciric 13 209 BEST PERFORMING

EUROPEMIDDLE EAST 29 244 RNCS*,

SOUTHAMERICA 12 133

NORTH AMERICA 23 139

TOTAL 86 762

* RNC: radio network controller (switches that control 3G base stations).

30
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Brand Image Attributes

: : Qualified

78 78 78 77 76 77 79 79 78 79

76
71 73 74 74
.\."./I—.—._.__.-—I—I—l—I\-_- 66 64 gg 70 70 70 70 69 70 69 g7 66
- .
55 49
49
47 41743 43 44 g3 45 47 a5 .47 47_ a6
29 27 27 29
29 26 24
21 23 23 20 20 21
s " 13 18.17 3¢ 16 15-16 15 15" 13 15 i 15- 17 18 20 20 16 19 19 17
29 1
27 26753 5, 26 5, 23 25 26 25
11 16 16 15 1 1 11 14 14 13 13
r T T T T T T T T T T T T T T |g|].].|lu|6|7|8|8|8|8|8|7|9|g|lul T T T Igllullullullu|lu|ll|ll| T 1
b PP PO LOHL OO OO OO0 P P O DO OO OO0 0000 G H & D OO0 0000 DD D
SN > NSRS N N N N N I R O O R LR L O 000«00~'\,J\,~'\,*\,~\,\'\,<\,\*\,\N
F PSS T L W N ?_o% L FFFST TR R FT PP FFEITEFEE L@ PP
Leader Trustworthy Innovative
76 9 77 a7 0o 1 4 .

71 71 70 70 70 70
67 67 68 p7 68 68  gg 66
65 64 64 63 64
MH 60 62 5o o 61 62 62 63 60 5g
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MACRO OUTLOOK &
POTENTIAL OF TURKEY,
UKRAINE AND BELARUS
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¢ dzNJ }ﬂg‘m@ms Turkey between biggest
: Europe economies

w Considerableeconomysize¢ US$880bn 30281
2.0

2.14 2.11 1 GDP based on purchasing

ower parity, trillion U$
136 PoverPAY

- Classifiedwithin top 10 leaguein Europe & 16th
biggestin the world

088 069 0.66

1.0 0.38 0.33

0.0

i 14 %
¥ E 9o

w Poisedfor growth in 2010 .-l -
Turkey outperforms the region

- - w 14
o zZ m O

- Expectedo outperformregion

_ _ 1 2010 w2011 ’8
- IMF expectsTurkeyto grow by 7.8% while Emerging 61 2728 20 18 37 31 3.6
. 0 ) .
Europeis expectedto grow by 3.7% AN IS e B
w Attracting foreign direct investments Sourcemip Croredion  Emegna Tk

w Laborforce: 5th largestlabor force amongEUcountries Favorable demographics

thanksto its youngpopulation
100% 1 goz

w Strategic geographical location: Proximity to the 80% - 39% 34% 409 32% 35% 400, 39% 38%
marketsin Europe,CaucasusCentral Asia,the Middle 60%

Eastand North Africa 40% - ﬁ I I I ﬁ a
) i 20% -
@ Commitment to structural reforms for EU accession | #% 135 1% 12% 15% 15% 12% 13% 13%
process(e.g. Iabo_rr_narkgt, social_securitysystem,fiscal *r N 2 7 2 2 9 9 %
rulesandtax administration practices) | SourceLN 0l4age m1460age = 60+age
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¢ dzNJ| gsosvtd & its indicators

Growth % (y/y) CBRTonsumerConfidencelndex

Cax

15 - l
: 117 4
10 - 6o
o | 47 [ ' _
J 0.7 l 27 I -
O 1 T T

-10 -

-15 -

T T — T T T . T
5 | 2007 2008 lg l 30 40 1Q 20
47 9 2009 2009 2010 2010
-7.6

9
14.6

-20 -

100 -
= Consumer Confidence Index
Purchasing power
90 = Economic Situation
80 -
70 -
60 T T T T T T T T

Jan-07 Jun-07 Nov-07 Apr-08 Sep-08 Feb-09 Jul-09 Dec-09 May-10

Inflation

11.0% -

e CBT Survey- 2010 YE
10.0% 7 ——CPI (%)- YoY
9.0% - === CPI Core (%)- YoY
8.0% -
7.0% A
6.0% -
5.0% -
4.0% -
3.0% A
25%
2.0% T T T T T
Jan-09 May-09 Sep-09 Jan-10 May-10 Sep-10

*SourceBloombergconsensus
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wGDP growth have rebounded from historical

lows

w Turkey ranked the third country to register
highest GDP growth rate in 2Q 2010

w Government is targeting to grow 8/8% in

2010 while IMF and market expectation stanc

at 7.8% and6.8% respectively

wCBRT madedownwardrevision on 2010
inflation forecast (from 8.4%to 7.5%)

TURKCELL



Ukraine Macro Economy Growth

Growth % (y/y) Industrial Production Growth

15% - 25% ~

10% -
5% -
0% -
-5% -
-10% -~
-15%
-20% -~
-25% -
-30% -

6.3%
6.2%
6.4%

4.9%

5.9%

3.7%

15%

5%

-5%

-15%

17.8%
-15.9%

20.3%

. -25%
QlOB‘ ons‘ Q308‘ Q408‘ Qlog‘ ong‘ QSOQ‘ Q409‘ Qno‘ Q210‘Q31OF~

-35% -
Jan-09 May-09 Sep-09 Jan-10 May-10

2008 2009 2010

A The recovery of the Ukrainian economy is likely to slow in Q3 as the low base effect wears off
V Q3 GDP growth is expected to be around 3.7%.

V The government is drafting its 2011 budget assuming GDP growth of 4.5%, up from the 3.7% seen this
year.

A Industrial output growth rose in August after having declined for three consecutive months.

Vv Industrial output rose 10.9% in the first eight months of this year compared with a 29.5% decline in the
same period of 20009.
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Ukraine Macro Economyg Consumer Confidencé& Inflation L

120 -
110 4 = Consumer Confidence

- Economic Expectations

100 -+

90 -

80 -

70

60 -

50

40 ~

30

Feb-08  Jun-08 Oct-08 Feb-09  Jun-09 Oct-09 Feb-10  Jun-10

ConsumerConfidence Inflation

35% ~

——CPI (%)

30% -

25% -
20% -
15% ~

10% -~

5%
Jan07 Jul07 Jan08 Jul08 Jan09 Jul09 Jan10 Jul10

w Consumer Confidence Index (CCl) collapsed
further 12.7pp to 73.7 in August

w The government reform program was the main
factor pushing the consumer mood down in th
summer.
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wPrices in September grew 10.3% yoy compared

a rise of 15.0% yoy in the same month a year

w The government sees inflation at up to 10.8%
2011.

a(
fc

TURKCELL



BelarusMacro Economy

Growth % (y/y)

Industrial Production Growth

16% - '
14% -+ 12.29 o GDP (%) 25% 1
120 | gam 112% 11O 20% -
10% 15% -
8% 10% -
6% 5% -
4% 0% ~
2% -50% -
0% -10% A
-2% -+ -0.4% 1.1% 15% -
4% -20%
Q108 | Q208 | Q308 | Q408 | Q109 | Q209 | Q309 | Q409 | Q110 | Q210 2506
2008 2009 2010 Aug-08  Dec08  Apr-09  Aug-09 Dec09  Apr-10  Aug-10 /
Inflation A Economy has proveo! r.emarkatmlwable
/ : through the global crisis
18% 1 ——CPI (%) A According to the latest IMF World Economic
16% 1 Outlook Report, 2010 and 2011 GDP
14% 1 growths are expected to be 7.2% and 6.2%,
12% - respectively.
10% - A Industrial output is up 9.8% yoy in the Jan
% | Aug 2010 period.
6% - A Annual inflation rate is at %7.7 yoy in July.
4% ‘ ‘ ‘ ‘ ‘ ‘ ‘ Prices grew by 0.6% in July.
Jan-08 May-08 Sep08 Jan09 May-09 Sep09 Jan10 May-10
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Turkcell Turkey: Regulatory developments

Mobile & Fixed Termination Rates
A52%unforseencut in MTRs effective ——
from April 1st, 2010 ( ")
ANo material change in fixed ==—MIR Turkcel——FTR (offef) ® MTREU
interconnect rates “ 15 . 136 average
. . V)
AAverage MTRs in EU are 5 times 10 91 /7%
higher than¢ dzNJ ®IBRsf Q& 6.6
- : 3.0
AFTRs almost in line with EU S
averages ' 0 292 . FTREU
o average
ADecisions expected to have an 07 08 09 10
adverse impact on the Telecom Sector
Regulatory Developments and Market Profitability
(EBITDA margirﬁ/ﬁ% ot MTR c;ut by |\ MTR cut by52%
by 33% MNP - Unlimited &flat 28% |
: started rate offers  ~> 20% Reduction 38% Reduction in
! ! A ! in price cap price cap
. ;
37% 1 38% 4%\3:3% 38% 38% 366 31% 2% 33% 37%
20% 1 249, 0 | T 1 :
i : 1/0' :
I ! 3% 2% !
Q108 : Q208 Q308 q408 Q109 Q209 Q3!|)9 Q409 Q110 :Q210 Q310
1 1 ! 1
1 : Turkeell :Vodafone : Avea :

*Source: EBITDAfigures foveatr NB 6+ aSR 2y 2dz2NJ 1 dSad SatAaYrGAaz2yas sYI Ny SG Sadavriasas J3 N 0 by
39 vwmny G2 vend FNB o0FaSR 2y 2dNJ 1 §8ai SadAYFGA2yas Y NFdniQ2m foQA0¥ ardibased ' LR

on recent announcement of Vodafone and latest estimates of an independent research analyst, and Q110 to Q310 are bAsathoun€Ements

:
|
L



Currentinterconnectionrates

Rate Asymmetry Rate Asymmetry

YKr Difference

Turkeell 6.55 3.13 - 52%

Vodafone 6.75 3.23 52%
Avea 7.75 3.70 52%

Local -

1.71 1.71 - -
Turk Telekom
2.70 2.24 - 17%

On Net: Calls through cities where TT has interconnection points

Off Net: Calls through cities where TT has no interconnection points
Local :Calls within the city

A ICTA announced the new interconnection rates effective April 1, 2010.

A The asymmetry between Avea and Turkcell remained unchanged, while the mobile call termination
rates declined by 52%.

On Net: Calls through cities where TT has interconnection points
Off Net: Calls through cities where TT has no interconnection points

Local:Callswithin the city TU RKCELL



3Ginterconnectionrates

VoiceRates Video Call Rates

YKTr.

Rate Asymmetry Rate

Turkcell 3.13 - 7.75

A There is no asymmetry between mobile operators on video call rates

41

Asymmetry

TURKCELL



Mobile call termination rates

15 -
EU average
12 TurkcellCallTermination 6.30e C
Rate* excludingtreasury
share)
1,36-C
9 -
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i
i
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o
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>3320 ZEFESEENeETZTT 235020
FOHILT U)O”—£<§m =007 = W™ j§ 5=3
A S0 20 3 3
L

ATurkcell idoeingpaid the lowest InterconnectionFeein Europe

Arheterminationrate iscalculatedwith a f/x rate of 1 EUROERY1.98sannouncedy the TurkishCentralBank orNovemberl0,2010 .
42 SourceERGVTR Benchmark snapshot (as of Jatuary2010)

TreasunShare= 15%)
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The amount paid by the mobile operators to the fixed line
operator for off net calls

3 -
EUAverage Local
0.52¢ C 0.88€-C
%)
=
c
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w
-
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| ]
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L

A¢ dzNJ| fikedl @litermination ratesfor Off Net Callsare abovethe European
counterpartsaverages

]
Arheterminationrate iscalculatedwith a f/x rate of 1 EUROERY1.98sannouncedy the TurkishCentralBank orNovember10,2010 .
43 SourceProgresfReportOn TheSingleEuropearklectronicCommunicationdlarket October2009 (15thRepor) TU RKCELL



TURKCELL GROUP COMPANIES
A Ukrainec life:)
ABelarusc life:)
A Fintur HoldingsB.V.

TURKCELL



Leadingcommunications& technologycompany

llfe:) _____________________ i - Kcell(Kazahstaj e

I i (@) TURKCELL [~ 7777TTTTToTTTTT GDP growth 124 =2 Kcell
1 .
! MVNO business to
1

e mmmmmmmm b o commence operations
in Q1 2011 in Germal

Effective ownership 80% Effectiveownershig6 51%
.) Life ;) Ukraine)
Strive for bewer U | | -, e Geocel(Georgia) <
GDP growth 3. OA‘.? Geocell

e e e e —p -~

EB n)

Effectiveowneréhip 55%

(,ji T gectdceliModov)y

Effectiveownershig 100%

Effectiveownershig 100%

o

60 million subscribers in 8 countries
on a consolidated level

Effectiveownershig 100%

EBITDANNS) 1,37C

*Effective Ownership % represe@ta y (didedtBnd indirect share in each company.

]
45 Financialnd Operationaffiguresas of SeptembeB0, 2010. GDP growth rates are as of 2009. o TU RKCELL

SourceTeliaSonera NS &aa wSftSlFrasSazx !'/a 9alMFYF{iSas /L! 22NXR CIFHOlG .2210Q


http://www.geocell.ge/en/
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life:
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Strive for better!

Ukraine




Ukraine: Overview

47

N [ife:

Strive for better!

= TURKCELL

A In 2003Turkcelland System Capital
Management created joint venturastelit
for development of a GSM mobile
communication project.

A 55% life) is owned byTurkcellwhile the
remaining 45% is owned by SCM

A life:) is actively providing GSM services sin
24th January of 2005

A Only operator with a local shareholder

N

=]
life:
|
Strive for better!

Financialand Operational Highlights3Q1Q

A 9.8 million registered customers witth8.5%
market share

A US$S million revenue

A As of @10 total investment US$A74mn
A 8,760Base Stations
A Q310 capex US$ million

Other Highlights:

A 96 2% population and38%geographical
coverage

¢ 9 offices covering 7 regions

¢ 263 exclusive an®0,000nonexclusive
shops

A 1,075employees

.

TURKCELL


http://www.33ff.com/flags/XL_flags/Ukraine_flag.gif

Ukraine: Market Overview as dD310

Subscribers market share (%)

25 -
20 +
15 -
10 -
5 -

0

Life 3)

Kyivstar

MTS

Beeline

mmm Subscriber (mn

9.8

22.6

18.1

2.5

== Subscriber shar

€ 18.5%

42.7%

34.2%

4.7%

45%

30%

15%

0%

- 50%

40%

30%

20%

10%

0%

400.0 -
300.0 - I
200.0 -
100.0 - L
0.0 — -
Life :) Kyivstar Beeline
= Revenue (mn$) 84.9 354.0 277.6 295
——Revenue share¢ 11.4% 47.5% 37.2% 4.0%
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N [ife:

Strive for better!

EBITDA & EBITD®argin (%)

225
150 -
75 ~
0 _
Life :) | Kyivstar Beelme
mmm EBITDA 21.5 200.0 | 140.0 4.5
——EBITDA margir 25.3% | 56.5% | 50.4% | 15.3%

Life 3)

4 -
2 -
0 n T

- 60%
50%
40%
30%
20%
10%
0%

Revenue& market share (%) 3m active ARPU (US$)

Kyivstar

Beeline
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Belarus Overview

8 B

AN =1
life
vy =
:I_'." Everything is possible!

TURKCELL life:)

ALY Wadzkc8lacguired 80% stake in Financialand Operational Highlights3Q1Q
Belarusian Telecommunications Network A 1.247million registered customergith
("BeST). Remained 20% stake is owned by 12 A% market share
Belarusian State A US$2.3million revenue

A Afterrelaunch2 y b 2B@STsiactively Other Highlights:
providing GSM services under brand life:) A 96.1% populationand 75.5%geographical

coverage
¢ 98 exclusivel,676non-exclusiveshops
A 447 employees
A .

50 TURKCELL



life;)

Everything is posslblel

Belarus Market Overview as 0€)310

»1
(
'
)

Subscribers market share (%)

EBITDA & EBITD®argin (%)

5 - - 50% 08
4 - - 40% 50 L 04
40 -
3 - - 30% 30 - - 0.0
2 - - 20% 20 - - 0.4
10 -
1 - - 10% 0 - 08
0 0% -10 - ) -1.2
Life :) Velcom MTS Life :) Velcom MTS
mmm Subscriber (mn 1.2 4.2 4.6 mm—EBITDA (mn$ 9.7 56 7.3
— Subscriber share  11.8% 41.8% 16.4% ——EBITDA margir  -79.0% 50.3% 52.8%
Revenue& market share (%) 3m active ARPU (US$)
120 - - 60%
9.0 ~
100 - - 50%
80 - - 40%
60 - - 30% 6.0 -
40 - - 20%
20 - - 10% 30 .
0 0%
Life :) Velcom
mmm Revenue (Mn$) 12.3 110.4 0.0 -
- Revenue share 5.3% 47.7% 47.0% Life :) Velcom

51 SourceMTS @St O2 Y Q& AvyoRAWOI fredidionA v (G S NI/ I € TURKCELL
* MTS publishes OIBDA indicator instead of EBITDA



THANK YOU . ..

For further information please e-mail
investor.relations@turkcell.com.tr
or call Turkcell Investor Relations on

(+90 212 313 1888)

www.turkcell.com.tr
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